December  1987/Successful  Meetings 


INDEX  TO 
ARTICLES  1987 

JANUARY  THROUGH  DECEMBER 


Articles  that  have  appeared  in  Successful  Meetings  from  January  through 
December  1987  are  indexed  below  by  general  subject  matter.  (The  index  does 
not  include  editorials  and  other  “opinion”  columns.)  To  find  articles  in  back 
issues  of  the  magazine,  use  the  month  and  page  numbers  shown  at  the  end  of 
each  listing.  The  number  in  front  of  the  article  may  be  used  to  order  photocop¬ 
ies  of  the  article.  For  information,  see  page  208. 


AUDIOVISUAL 
AND  FILM 

1  Stars  Stud  The  Screen  Of  Busi¬ 
ness  Films  Our  critic  reviews  his 
favorite  clips.  4/87  p.  111. 

2  Business  Film  &  Video  Eleventh 
Annual  Guide  A  listing  of  more 
than  50  new  films.  4/87  p.  114. 

3  Project  Your  A/V  Needs  Plan¬ 
ners’  audiovisual  set-ups  vary 
widely,  depending  on  needs  and  re¬ 
sources.  6/87  p.  97. 

4  Enhance  Your  Use  Of  Visual 
Aids  A  clumsy  presentation  can 
turn  a  graphic  tool  into  a  speaker’s 
downfall.  9/87  p.  146. 

5  1987  Guide  to  Multi-Image  Mod¬ 
ules  Multi-image  modules,  now 
more  diverse  than  ever,  can  pro¬ 
vide  meetings  with  dazzling  graph¬ 
ics  and  vibrant  soundtracks.  11/87 
p.  73. 

BOOKS 

6  Augustine’s  Law  Commentary  on 
the  foibles  of  business  manage¬ 
ment.  1/87  p.  25. 

7  The  Business  Grammar  Hand¬ 
book  Refresher  course  for  slack 
grammar.  1/87  p.  25. 

8  Gearing  Up  For  The  Fast  Lane 
Tools  for  high-stress  management. 
1/87  p.  25. 

9  The  Gift  Of  Courage  Defines 
courage  and  outlines  a  practical 
life  course.  1/87  p.  25. 

10  How  To  Take  Your  Office  On 
The  Road  How  to  make  travel 
more  productive  with  new  devices. 
1/87  p.  25. 

11  We’ve  Got  To  Start  Meeting 
Like  This  Details  how  corporate 
meetings  should  be  held.  1/87  p.  25. 

12  The  Only  Math  Book  You’ll 
Ever  Need  Simple  ways  to  master 
useful  mathematics.  2/87  p.  23. 

13  Cheap/Smart  TVavel  Sourcebook 
on  bargain  travel  strategies.  3/87 

p.20. 

14  Decision  Making  For  First-Time 
Managers  Workable  solutions  to 
real-life  problems.  3/87  p.  20. 

15  An  Explorer’s  Handbook:  An 
Unconventional  Guide  For 
TVavelers  To  Remote  Regions 
Good  for  armchair  adventurers, 
too.  4/87  p.  24. 

16  When  Luck  Runs  Out:  Help  For 
Compulsive  Gamblers  And 


Their  Families  Examination  and 
treatment  of  the  illness.  4/87  p.  24. 

17  An  Executive’s  Coaching  Hand¬ 
book  Solutions  to  management 
problems-  shown  in  dialogue  and 
dramatizations.  5/87  p.  27. 

18  The  Real  Estate  Game  And  How 
To  Win  It  Under  The  New  Tax 
Law  Investing  in  private  and  com¬ 
mercial  property.  5/87  p.  27. 

19  Conceptual  Selling  Outlines  two- 
day  lecture  program  on  face-to-face 
selling.  6/87  p.  24. 

20  The  Single  Solution:  A  Taxpay¬ 
er’s  Guide  To  Sheltering  More 
Of  The  $20,000,  $50,000,  Or 
$100,000  You  Make  As  A  Single 
Person  6/87  p.24. 

21  Nest  Egg  investing  How  to  save 
money  during  your  career  and  ag¬ 
gressively  invest  it.  7/87  p.  20. 

22  Staying  Young:  The  Whole 
TVuth  About  Aging,  And  What 
You  Can  Do  To  Slow  Its  Pro¬ 
gress  8/87  p.  21. 

23  Work  Smart,  Not  Hard:  Practi¬ 
cal  Advice  From  The  Experts 
On  How  To  Manage  Your  Work, 
Your  Time  And  Your  Life  8/87  p. 
21. 

24  Your  1987/88  Guide  To  Social 
Security  Benefits  Plain-English 
answers  to  the  most  frequently 
asked  questions.  9/87  p.  25. 

25  America  On  Display:  A  Guide 
To  Unusual  Museums  And  Col¬ 
lections  In  The  United  States 
And  Canada  More  than  200  ven¬ 
ues  illustrated  with  250-plus  pho¬ 
tos.  10/87  p.  24. 

26  You  Are  "rhe  Message  Strategic 
secrets  of  master  communicators. 
11/87  p.  25. 

27  Guts:  Advertising  From  The  In¬ 
side  Out  Apply  the  lessons  to  cope 
with  clients,  customers,  and  fellow 
workers.  12/87  p.  25. 

28  The  Management  Game  A  par¬ 
ticipatory  read:  multi-choice  op¬ 
tions  for  our  fictional  hero  who’s 
beset  by  challenges.  12/87  p.  25. 

29  Smart  Questions:  A  New  Strate¬ 
gy  For  Successful  Managers 
How  skillful  questioning  can  over¬ 
come  difficult  business  communi¬ 
cations.  12/87  p.  25. 

COMMUNICATIONS 

30  Parlez-Vous  Le  Symbol  Visual 


aids  to  communicate  with  attend¬ 
ees  who  don’t  speak  English.  3/87 
p.  103. 

31  Listen  Well  And  Profits  Will  Tell 

Research  shows  we  listen  45  per¬ 
cent  of  our  waking  hours.  An  ex¬ 
pert  tells  how  to  get  the  right  ear¬ 
ful.  5/87  p.  99. 

32  Checklist:  Press  Relations  Plan¬ 
ner  (jetting  good  coverage  for  your 
meeting  largely  depends  up>on  how 
well  you  take  care  of  reporters’ 
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er  link  proves  vital  in  the  success  of 
incentive  programs.  8/87  p.  104. 

48  Setting  Up  Your  Work  Space 
Ways  to  increase  comfort  and  pro¬ 
ductivity  at  your  computer.  9/87  p. 
143. 

49  Data-Basics  For  PCs  Our  high- 
tech  expert  answers  the  computer 
questions  readers  are  asking.  10/87 
p.  72. 

50  Renting  A  PC  On  Site  Leave  your 
computer  at  home  and  avoid  ship¬ 
ping  and  set-up  problems.  11/87  p. 
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Road  Examine  your  options  care¬ 
fully  before  taking  your  personal 
computer  overseas.  12/87  p.  122. 
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BUREAUS 

52  The  Evolution  Of  The  C&VB 

Convention  bureaus  have  come  a 
long  way  since  their  inception  al¬ 
most  a  century  ago.  1/87  p.  99. 

53  Today’s  C&VB  Offers  Multi- 
Faceted  Resources  Some  plan¬ 
ners  have  not  yet  tapped  the  exper¬ 
tise  these  offices  can  provide.  1/87 
p.  105. 

54  Bureaus  Go  Face-To-Face  With 
Planners  lACVB’s  Destination 
Showcase  ’87.  1/87  p.  113. 

CONVENTION  MANAGEMENT 

55  Choosing  Convention  Seminar 
Subjects  The  risk  of  planning  ob¬ 
solete  seminars.  2/f‘7  p.  81. 

56  Highly  Charged  Findings  Spark 
American  Physical  Society  Con¬ 
ference  More  than  4,000  scientists 
flocked  to  New  York  for  what  some 
called  a  “Woodstock”  for  physicists. 
6/87  p.  45. 

57  Counselors  Confront  Issues  of 
AIDS,  Teenage  Parents  The 
American  Association  for  Counsel¬ 
ing  and  Development  stands  strong 
for  social  values  and  the  helping 
hand.  6/87  p.  49. 

58  Confusion  And  Efflciency  Go 
Hand-In-Hand  At  Boca  Meeting 
The  twelfth  annual  Futures  Indus¬ 
try  Conference  drew  1,300  dele¬ 
gates  to  Florida.  6/87  p.  53. 

EXHIBIT  MANAGEMENT 

59  Imagination:  An  Essential  In¬ 
gredient  Of  TVade  Show  Suc¬ 
cess  First-time  exhibitor  proves 
that  success  doesn’t  depend  on  size 
or  money.  1/87  p.  121. 

60  Are  All  Exhibit  Builders  The 
Same?  Tomorrow’s  exhibiting  suc¬ 
cess  is  determined  by  today’s  choice 
of  supplier.  1/87  p.  124. 

61  Exhibiting  Overseas  Offers 
Unique  Opportunities  A  cost-ef¬ 
fective  way  to  test  overseas  mar¬ 
kets.  2/87  p.  80. 

62  The  Battle  Of  The  Budget  A  new 
study  shows  where  your  exhibit 
dollar  goes.  3/87  p.  102. 

63  Who  Wants  An  Audit^And  Why 
For  decades,  exhibitors  have  de¬ 
manded  and  cajoled  show  manag¬ 
ers  to  audit  attendance,  but  their 
requests  have  been  largely  ig¬ 


nored.  Why?  4/87  p.  44. 

64  Keep  Ad  Agencies  Out  Of  Ex¬ 
hibiting  An  ex-adman  speaks  out 
against  agencies  getting  too  in¬ 
volved  in  exhibit  programs.  4/87  p. 
47. 

65  New  Site  Gives  Show  Room  To 
Breathe  For  the  first  time  in 
years,  the  International  Hotel/Mo¬ 
tel  &  Restaurant  Show  had  enough 
space  for  exhibitors.  4/87  p.  51. 

66  Making  Eye  Contact  Body  lan¬ 
guage  may  tell  you  something 
about  prospects’  response  to  your 
sales  pitch,  but  eye  language  will 
tell  you  a  lot  more.  4/87  p.  57. 

67  Specialties  Can  Help  Increase 
Exhibit  IVaffic  This  technique 
may  draw  just  the  right  crowd.  4/87 
p.  143. 

68  Doo’t  Run  Ragged  Choosing  An 
ExhibH  Builder  Tips  on  how  to 
choose  in  exhibit  builder.  5/87  p. 
105. 

69  Show  fifanagers:  Guard  Your 
Exhibit  Floor!  A  security  expert 
tells  how  to  prevent  theft  within 
the  show  area.  6/87  p.  93. 

70  Company  Attitudes  Can  Make 
Or  Breuk  An  Exhibit  Program 
The  success  of  a  trade-show  cam¬ 
paign  is  often  decided  long  before 
the  booth  is  set  up  on  the  show 
floor.  7/87  p.  40. 

71  Mart  Showrooms  Suffer  Identi¬ 
ty  Crisis  Marketing  executives  be¬ 
lieve  showrooms  in  trade  marts  are 
effective  marketing  tools,  but  what 
are  they:  exhibits,  sales  offices,  or 
something  else?  7/87  p.  42. 
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Exhibitors  create  an  artificial 
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IVade  Shows  Don’t  Like  About 
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peans.  10/87  p.  61. 

75  Exhibiting:  Dow  Learns  How 
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exhibit  program  that  works.  10/87 
p.  63. 
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Finer  Things  In  Life’  More  than 
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the  Dallas  Yuppie  market  at  a  new 
trade  show  geared  to  upscale 
tastes.  10/87  p.  66. 

77  How  Associations  Serve  You 
And  Their  Industry  Associations 
can  be  an  important  power  center, 
but  their  strength  is  dependent  on 
member  support.  11/87  p.  104. 

78  Exhibiting:  Budget  And  Admin¬ 
istration  Checklist  Here’s  how  to 
evaluate  the  cost  of  your  exhibit 
and  check  out  its  many  components 
well  in  advance.  12/87  p.  124. 

FACILITIES 

79  Meeting  Sites  Get  Serious  The 
past  35  years  have  spelled  dramat¬ 
ic  changes  in  convention  facilities 


and  hotels.  1/87  p.  44. 

80  All-Suites  Battle  For  Share  Of 
Meetings  Market  A  construction 
boom  in  all-suite  hotels  creates  al¬ 
ternatives  for  planners.  2/87  p.  25. 

81  Conference  Centers  Boost  Meet¬ 
ing  Productivity  Corporation  ex¬ 
ecs  and  association  officers  tell  us 
that  conference  centers  make  their 
work  easier.  3/87  p.  80. 

82  Sixth  Annual  Resort  Contest 
7/87  p.  65. 

83  Quest  For  The  Best  Award-win¬ 
ning  hotels.  8/87  p.  75. 

84  Successful  Meetings  1987  Pin¬ 
nacle  Award  Winners  A  list  of 
hotels,  resorts,  and  conference  cen¬ 
ters  our  readers  have  chosen  as  the 
winners  of  SAfs  Pinnacle  Awards 
for  1987.  8/87  p.  213. 

85  Flight  Delays  Spur  Airport 
Meetings  Flight  delays  are  mak¬ 
ing  airport  hotels  more  attractive. 
9/87  p.  47. 

86  Second  Annual  Metropolitan 
Hotel  Sweepstakes  10/87  p.  109. 

FOOD  AND  BEVERAGE 

87  By  The  Bottle  Or  By  The  Glass? 

You  can  keep  a  lid  on  hotel  liquor 
prices  by  choosing  a  cocktail  party 
set-up  that  suits  your  needs  7/87  p. 
53. 

88  Checklist — Food  And  Beverage 
A  conference  can  succeed  or  fail  on 
the  strength  of  its  catered  events. 
8/87  p.  105. 

89  Be  Brave!  Choose  The  Wine 
Yourself!  You  don’t  have  to  give 
the  catering  director  carte  blanche 
when  it  comes  to  wine.  8/87  p.  106. 

GOVERNMENT 

90  U.S.  Throws  Big  Bash  For  Con¬ 
stitution  To  celebrate  a  200-year- 
old  piece  of  paper,  cities  across  the 
country  hoisted  flags  and  struck  up 
the  band.  7/87  p.  47. 

INCENTIVE  TRAVEL 

91  50  Sales-Building  Contests  In 
the  late  1950s,  SM  charted  50  vari¬ 
ations  on  the  incentive  travel  con¬ 
test.  1/87  p.  120. 

92  Editorial  Tell  them  who  we  are. 
2/87  p.  36. 

93  Guest  Spot  Building  a  better  net¬ 
work.  2/87  p.  39. 

94  Survey  Reveals  Confusion  Over 
Nature  of  Incentive  TVavel  SM's 
1987  survey  suggests  urgent  need 
for  definition.  2/87  p.  40. 

95  Incentive  IVavel  Has  Become  A 
Necessity  Survey  shows  little 
doubt  that  incentive  travel  works. 
2/87  p.  45. 

96  Using  Bonus  Activities  To  Moti¬ 
vate  Incentive  TVavel  Partici¬ 
pants  Three  ways  to  add  to  the  mo¬ 
tivational  allure  of  your  incentive 
travel  contest.  4/87  p.  144. 

97  Incentive  Proposals  That  Work 
Tell  your  supplier  what  you  need — 
in  detail.  5/87  p.  106. 

98  Editorial  Show  Us  Your  Stuff 
(And  Win  A  Free  TVip  To  Geneva). 
6/87  p.  60. 

99  Guest  Spot  The  art  of  setting  quo¬ 
tas.  6/87  p.  63. 

100  You  Can  Mix  Business  With 
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Pleasure — Up  To  A  Point.  SM 
survey  shows  more  firms  than  ever 
hold  business  sessions  on  incentive 
trips.  6/87  p.  71. 

101  Editorial  Too  much  fun?  No  way! 
9/87  p.  74. 

102  Six  Experts  Showcase  Winning 
Promotions  Incentive  travel  con¬ 
test  promotion  doesn’t  have  to  be 
high-tech  to  hook  winners.  9/87  p. 
79. 

103  Editorial  Fam  trip  abuse:  How  do 
we  stop  it?  12/87  p.  67. 

104  Cruise  Ships  -'let  Serious  About 
Incentive  Business  As  competi¬ 
tion  increases,  cruise  lines  redirect 


You  bet  it  is! 

And  if  you  haven’t  been  here 
before,  you’re  missing  one  of  the  best 
meeting  locations  in  the  country. 

Plus  we’re  easy  to  get  to. 

Pleasantly  affordable.  And  very 
appreciative  of  you  and  your  business 

So  give  us  a  call  today  before  you 
plan  your  next  meeting.  You  just 
might  get  one  of  the  nicest  surprises 
of  your  life. 


their  efforts  toward  corporate  us¬ 
ers.  12/87  p.  72. 

105  Fam  IVips;  A  G(u)ilt-Edged 
Business  Tool  Incentive  users  say 
they  rarely  abuse  the  privilege  of 
taking  a  free  trip.  12/87  p.  75. 

INDUSTRY/SOCIAL  ISSUES 

106  How  You  Can  Prevent  Meeting 
TVagedy  Hotels  are  improving 
their  fire-safety  records,  but  con¬ 
vention  and  meeting  organizers 
also  bear  a  responsibility.  3/87  p. 
22. 

107  The  New  Tax  Bite  Won’t  Hurt 
Much  It’s  no  minnow,  but  only  a 
few  provisions  have  teeth  that  can 
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draw  blood.  4/87  p.  29. 

108  The  Power  Of  Meetings  Do  cer¬ 
tain  kinds  of  meetings  have  the 
power  to  change  the  way  we  look  at 
our  jobs  and  behave  in  the  work¬ 
place?  6/87  p.  31. 

109  AIDS:  Are  You  Ready  To  Deal 
With  It?  The  industry  must  begin 
to  act  now  or  risk  suffering  later. 
8/87  p.  24. 

110  AIDS  Conference  Challenges 
Organizers  Amid  passion  and  pro¬ 
tests,  organizers  find  that  educa¬ 
tion  is  the  key  to  fighting  the 
“brush  fires  of  hysteria.”  8/87  p.  28. 

111  Top  Planners  Talk  About 
Uses — And  Abuses — Of  Perks 
And  Fam  TVips  Members  of  Son- 
esta  Hotel’s  Meeting  Planners  Ad¬ 
visory  Board  want  to  get  down  to 
business  more  than  they  want  red- 
carpet  treatment.  8/87  p.  31. 

112  Dealing  With  The  Terrorist 
Threat  Overseas  Practical  infor¬ 
mation  for  holding  a  safe  foreign 
meeting.  8/87  p.  103. 

113  Planners  Speak  Out  On  Their 
Salaries,  Perks,  Personal  Lives 
Seven  corporate  and  association 
planners  give  frank  answers  to  per¬ 
tinent  questions.  9/87  p.  36. 

114  Part-Time  Planners:  They  Have 
Plenty  Of  Meeting  Muscle  An 
FM  survey  reveals  they  are  movers 
and  shakers  and  often  rank  high  in 
the  corporate  hierarchy.  10/87  p. 
48. 

115  When  Work  Gets  In  The  Way 
TVavel  and  long  hours  on  the  job 
are  just  a  few  of  the  obstacles  meet¬ 
ing  planners  face  when  trying  to 
hold  together  a  family  and  social 
life.  11/87  p.  41. 

116  Challenges  For  1988  Planners 
reel  off  a  litany  of  problems — from 
troubles  in  the  skies  to  rising  room 
rates.  12/87  p.  30. 

INTERNATIONAL  MEETINGS 

117  Four  Offshore  Meeting  Tips 
General  principles  were  the  same 
in  the  1970s  as  now,  though  prices 
have  changed.  1/87  p.  119. 

118  Dealing  With  The  Terrorist 
Threat  Overseas  Practical  infor¬ 
mation  for  holding  a  safe  foreign 
meeting.  8/87  p.  103. 

119  Playing  The  Foreign  Exchange 
Game  Planning  the  budget  for  a 
foreign  meeting  can  be  tricky  busi¬ 
ness  if  you  leave  yourself  open  to 
changing  currency  values.  10/87  p. 
71. 

120  Put  The  Brakes  On  The  Foreign 
Currency  Roller  Coaster  For¬ 
ward  contracts  take  the  guesswork 
out  of  future  exchange  rates.  11/87 

p.  101. 

121  Taking  Control  In  The  Curren¬ 
cy  Market  A  fictitious  incentive 
house  examines  several  real-life 
options  for  protecting  its  profits  in 
an  overseas  program.  12/87  p.  123. 

MEETING  HISTORY 

122  Thirty-five  Things  That 
Changed  The  World  Of  Meet- 
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ings  Forever  Events  of  the  past 
that  relate  directly  to  meetings. 
1/87  p.  38. 

123  An  Idea  Bears  Fruit  SM’s 
founder  not  only  started  a  maga¬ 
zine,  he  helped  spawn  an  industry. 
1/87  p.  49. 

124  Photo  Flashbacks  Thirty-five 
years  of  pictures  from  the  pages  of 
SM.  1/87  p.  56. 

125  Facing  The  Future:  Thirty-five 
Predictions  How  our  industry — 
and  the  world — may  be  changed  by 
the  year  2022.  1/87  p.  59. 

MEETING  MANAGEMENT 

126  How  Room  Layout  Aids  Meet¬ 
ings  Room  plan  telegraphs  meet¬ 
ing  purpose.  1/87  p.  123. 

127  Quick  Tip:  Do  Your  Salespeople 
“Merchandise”  Their  Meeting 
Attendance?  A  simple  formula 
that  makes  a  meeting  pay  off.  1/87 

p.  126. 

128  Meeting  The  Challenge  Of  Com¬ 
petitive  Intelligence  Keep  nosey 
competitors  at  bay.  2/87  p.  79. 

129  Budget  Planner  A  worksheet  for 
budget  control.  2/87  p.  83. 

130  What’s  Wrong  With  This  Form? 
Eliminate  pointless  questions.  2/87 

p.  86. 

131  Selecting  A  Hospitality  Suite 
The  right  suite  can  make  the  differ¬ 
ence  in  corporate  entertainment. 
3/87  p.  99. 

132  Checklist:  Handicapped  At¬ 
tendees  Add  this  form  to  the  site 
inspection  checklist.  5/87  p.  107. 

133  Do  Management  Development 
Meetings  Change  Attitudes  And 
Behavior?  Most  companies  don’t 
know  whether  they’re  effective, 
and  many  don’t  even  care.  6/87  p. 
32. 

134  Business  Games:  They’re  More 
Than  Child’s  Play  They’re  all  de¬ 
signed  to  accomplish  important 
business  objectives.  6/87  p.  36. 

135  The  Pros  And  Cons  Of  In-House 
Meeting  Facilities  A  consultant 
weighs  the  issues  surrounding  the 
decision  to  build  or  not  to  build. 
6/87  p.  94. 

136  “I  Had  A  Great  Time — But  Who 
Threw  The  Party?”  A  well- 
stocked  bar  and  tantalizing  hors 
d’oeuvres  won’t  mean  a  thing  if 
guests  don’t  show  up — or  don’t 
know  who  the  sponsor  is  when  they 
get  there.  7/87  p.  51. 

137  Checklist:  Press  Relations  Plan¬ 
ner  Getting  good  coverage  for  your 
meeting  largely  depends  upon  how 
well  you  take  care  of  reporters’ 
needs.  7/87  p.  54. 

138  AIDS:  Are  You  Ready  To  Deal 
With  It?  The  industry  must  begin 
to  act  now  or  risk  suffering  later. 
8/87  p.  24. 

139  AIDS  Conference  Challenges 
Organizers  Amid  passion  and  pro¬ 
tests,  organizers  find  that  educa¬ 
tion  is  the  key  to  fighting  the 
“brush  fires  of  hysteria.”  8/87  p.  28. 

140  Is  The  Staff  Up  To  Snuff?  There’s 


more  to  a  site  inspection  than  guest 
rooms  and  square  footage — quality 
of  staff  is  crucial.  8/87  p.  107. 

141  Does  Your  Hotel  Sales  Depart¬ 
ment  Know  Its  Stuff?  One  savvy 
convention  service  manager  gave 
her  sales  staff  a  test  to  find  out 
what  they  knew.  9/87  p.  144. 

142  Whether  Loft  Or  Mansion,  Loca¬ 
tion  Sets  The  Theme  TVy  an  in¬ 
triguing  site  to  enhance  your 
event’s  effectiveness.  9/87  p.  148. 

143  How  To  Make  Conference 
Chairpeople  Better  Timekeep¬ 
ers  Some  tips  to  help  your  chair- 
people  toe  the  line.  10/87  p.  73. 

144  Site  Inspection  Checklist  Part 
one  of  a  two-part  property  check¬ 
list.  10/87  p.  74. 

145  Plan  A  Morning  Party  And 
Wake  Up  Your  Clients  Sunrise  is 
a  great  time  for  hospitality  events 
as  long  as  you  don’t  put  your  guests 
back  to  sleep.  10/8'7  p.  77. 

146  Quick  Tip:  How  to  make  the  client 
feel  special.  10/87  p.  79. 

147  Calculating  Meeting  Cost$, 
Meeting  Benefits$  An  accounting 
expert  presents  a  concise  formula 
for  tabulating  your  meeting  costs. 
11/87  p  30. 

148  Quick  Tip:  Organization  Tips 
From  A  Pro.  11/87  p.  102. 

149  Site  Inspection  Checklist  Part 
two  of  a  two-part  property  check¬ 
list.  11/87  p.  103. 


150  Museums  Make  Amusing  Meet¬ 
ing  Places  Plan  your  event  for  af¬ 
ter  hours,  using  a  museum’s  in¬ 
triguing  exhibits.  12/87  p.  94. 

151  Coffee,  Tea,  Or  A  Little  Bit  Of 
Fun?  Tips  m  how  to  make  your 
coffee  breaks  more  entertaining. 
12/87  p.  121. 

152  Smile  For  The  Camera  Instant 
slide  developing  is  easier,  cheaper, 
and  faster  than  you  think.  12/87  p. 
125. 

153  Seating  Dignitaries  In  Style 
Toastmaster’s  International  offers 
tips  on  setting  up  a  head  table. 
12/87  p.  127. 

MISCELLANEOUS 

154  What  Image  Consultants  Can 
Do  For  You  Just  as  a  consumer 
product  needs  the  right  packaging, 
you  need  the  right  image  to  be  suc¬ 
cessful.  9/87  p.  30. 

155  Ball  &  Jacks  In  The  Executive 
Suite  Alice  visits  Executiveland  in 
the  1990s.  11/87  p.  28. 

PRODUCTS  OF  INTEREST 

156  Tools  Of  The  TVade  Helpful  new 
products,  services,  and  pub¬ 
lications: 


1/87  p.  126; 
2/87  p.  88; 
3/87  p.  104 
4/87  p.  146 
5/87  p.  108 
6/87  p.  106 


7/87  p.  64; 
8/87  p.  114; 
9/87  p.  154; 
10/87  p.  80; 
11/87  p.  106; 
12/87  p.  130. 


Planely  speaking,  we’re  convenient. 

Yes,  there  is  a  hotel  with  the  best  of  everything  for  the  business 
traveler.  An  airport  hotel  conveniently  close  to  downtown.  A  hotel 
fully  equipped  to  accommodate  a  businessperson  who  wants  a  three- 
person  lunch  and  an  executive  suite  or  a  three-hundred  person  ban¬ 
quet  plus  a  meeting  rtx)m.  A  hotel  with  a  staff  of  professionals 
responsive  to  your  business  plans.  A  hotel  that’s  a  cut  above:  The 
Logan  Airport  Hilton.  For  reservations  contact  Hilton  Reservation 


Service  at  1-800- HILTONS, 

or  your  travel  agent. 

mm 
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RESORT  MEETINGS 

157  America’s  Resorting  Past 
Changing  values  and  technology 
influenced  the  evolution  of  Ameri¬ 
ca’s  resorts.  1/87  p.  65. 

158  What  Will  Tomorrow’s  Resorts 
Be  Like?  Designers  and  marketers 
train  their  sights  on  the  21st  centu¬ 
ry.  1/87  p.  73. 

159  Resorts  In  The  Off  Season  Book¬ 
ing  in  the  off  season  may  save  your 
group  money,  but  are  the  savings 
worth  the  possible  inconvenience? 
1/87  p.  87. 

160  Sixth  Annual  Resort  Contest 
7/87  p.  65. 


Communications 

Professionals 

The  nation’s  leader  in  marketing 
communications  is  looking  for 
experienced  sales  and  creative 
people.  Ideal  creative  candidates 
will  specialize  in  the  areas  of 
meetings,  corporate  training, 
motion  media  (film  and  video)  and 
video  disc.  Sales  candidates  will 
have  experience  in  the  above  areas 
and  have  a  history  of  developing 
long  term,  successful  relationships 
with  senior  management  of 
Fortune  500  companies. 

We  are  looking  for  representatives 
in  these  markets: 

Atlanta,  G.' 

Boston,  MA 
Charlotte,  NC 
Chicago,  IL 
Dallas,  TX 
Denver,  CO 
Detroit,  Ml 
Los  Angeles,  CA 
Miami,  FL 
Minneapolis,  MN 
New  York,  N\ 

Parsippany,  NJ 
San  Francisco,  CA 
Seattle,  WA 
Stamford,  CT 
St.  Louis,  MO 


SPEAKERS  AND 
ENTERTAINMENT 

161  “Prep”  Your  Speakers  To  Be 
Great  A  quick  and  memorable  sys¬ 
tem  can  help  your  speakers.  1/87  p. 
117. 

162  Actors  Talk  About  Industrial 
Shows  The  only  subjects  they  stay 
away  from  are  sex,  drugs,  and  rock 
’n’  roll.  2/87  p.  29. 

163  Buying  The  Band  Facts  to  know 
before  purchasing  entertainment. 
3/87  p.  101. 

164  Checklist:  Speakers  And  Enter¬ 
tainers  Guest  speakers  and  profes¬ 
sional  talent  demand  special  prep¬ 
arations.  4/87  p.  140. 

165  Guidelines  For  Selecting  An 
Outside  Special  Event  Producer 
Nine  tips  to  help  you  find  the  right 
firm  for  your  company’s  special 
needs.  4/87  p.  145. 

166  Booking  Speakers:  Get  ’Em 
While  They’re  Hot  Celebrity 
speakers  are  burning  up  the  con¬ 
vention  circuit.  5/87  p.  30. 

167  Motivational  Speaking:  Is  It 
Just  A  Quick  Fix?  How  can  you 
make  the  motivational  message 
heard  and  remembered?  6/87  p.  40. 

168  Get  The  Best  Pro  For  Your  Po¬ 
dium  Eleven  tips  on  choosing  the 
right  speaker.  6/87  p.  104. 

169  The  Meeting  As  Theater  When 
the  company  decides  it  needs  that 
theatrical  touch,  where  do  you  go 
for  creative  help?  7/87  p.  24. 

170  Hook  Your  Audience  With  A 
Powerful  Theme  Think  of  it  as  a 
clothesline  on  which  you  can  hang 
all  the  company's  wash.  7/87  p.  29. 

171  Small  Meetings  Can  Be  Dramat¬ 
ic  A  meeting  planner’s  cry  for  help 
inspires  a  host  of  ideas  for  creativ¬ 
ity  on  a  small  scale  (and  a  low  bud¬ 
get).  7/87  p.  32. 

172  Speakers’  Fees — You  Some¬ 
times  Need  A  Road  Map  To  Fig¬ 
ure  Them  Out  Understanding 
how  speakers  and  middlemen  oper¬ 
ate.  9/87  p.  141. 

173  What  To  Aim  For  On  A  Talent 
Hunt  Choosing  entertainment 
that’s  right  for  your  group  is  a  chal¬ 
lenge.  9/87  p.  147. 


Our  challenging  positions  offer 
competitive  salaries,  excellent 
benefits  and  opportunity  for 
personal  and  financial  growth. 

Interested  candidates  should 
forward  resumes,  including 
current  salary  to: 


B  Human  Resources  Division 
1375  North  Highway  Drive 
Fenton,  MO  63099 

MARITZ  COMMUNICATIONS 
COMPANY 


Equal  Opportunity  Employer  M/F 
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SPORTS  AND  RECREATION 

174  Casino  Towns  Bet  On  Non-Gam¬ 
blers,  Too  New  facilities  are  at¬ 
tracting  families.  4/87  p.  81. 

175  Gaming’s  Insider:  Darwin  Ortiz 
This  card  shark  has  probably  for¬ 
gotten  more  than  most  of  us  will 
ever  know  about  gaming.  4/87  p. 
93. 

176  A  Sporting  Chance  Live-action 
sports  betting  is  Nevada’s  drawing 
card.  4/87  p.  98. 

177  Gaming’s  Allure  On  The  Cote 
D’Azur  The  romance  of  a  destina¬ 
tion  on  the  Riviera  may  lend  your 
next  meeting  just  the  flair  it  needs. 
4/87  p.  101. 

178  Behind  The  Scenes  The  inside 
scoop  on  casino  cities.  4/87  p.  104. 


179  Add  Some  Huff  And  Puff  To 
Your  Recreation  Program 
Guidelines  for  setting  up  an  aero- . 
bics  class.  4/87  p.  139. 

180  Golf  And  Tennis  Meetings: 
Stronger  Than  Ever  With  Plan¬ 
ners  SM  survey  shows  more  and 
larger  meetings  go  to  G&T  resorts. 
5/87  p.  38. 

181  Getting  Your  Tournament  Off 
The  Tee  Taking  the  hassle  out  of 
running  golf  tournaments.  5/87  p. 
43. 

182  Golfe’s  The  Ticket  To  Planner- 
Supplier  Interaction  (Jrolfe,  the 
association  for  industry  golfers, 
okays  20  tournaments.  5/87  p.  51. 

183  When  Tennis  Whites  And  Put¬ 
ting  Greens  Aren’t  Enough 
Don’t  fall  into  the  golf-and-tennis- 
only  trap.  5/87  p.  59. 

184  Rules  Of  The  Court  For  all  you 
tennis  buffs  out  there — how  would 
you  make  these  tough  calls?  5/87  p. 
70. 


TRADE  SHOW  MANAGEMENT 

185  Show  Management:  It’s  Not 
Over  ’Til  'The  Survey  Trade  show 
producers  should  provide  verified 
attendance  figures.  3/87  p.  104. 
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crucial  ingredient  to  his  country’s 
success  as  an  export  giant.  12/87  p. 
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rope’s  Skies?  The  fragmented  Eu¬ 
ropean  market  is  still  battling  out 
the  details  of  a  complex  liberaliza¬ 
tion  policy.  3/87  p.  64. 

204  Cut  Costs  With  Credit  Cards 
Credit  card  giants  offer  a  variety  of 
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66. 

205  Readers  Rate  Overseas  Air¬ 
ports.  SATs  survey  of  the  world’s 
10  busiest  airports  outside  of  the 
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206  How  Are  Taxis  Faring?  A  look  at 
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209  Frequent  Flyer  Rules  Get 
Tougher  Airlines  cut  coupon  bro¬ 
ker  abuses,  up  mileage  require¬ 
ments.  5/87  p.  87. 
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211  Meeting  On  The  High  Seas  The 
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ters,  etc.  5/87  p.  95. 

212  Checklist:  Air  IVansportation 
Planning  Originally  published  by 
Pan  American  World  Airways. 
6/87  p.  95. 
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what’s  extra-special  about  their  fa¬ 
vorite  getaway  spots.  8/87  p.  39. 

214  What  To  Do  When  You’re  Stuck 
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215  Airlines  Go  That  Extra  Mile  To 
Win  Group  Business  Booking  air 
travel  has  become  more  complex, 
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hand.  8/87  p.  62. 

216  Does  Jet  Lag  Have  You  Zoned 
Out?  Diet,  exercise,  and  pre-trip 
regimens  can  cut  back  on  the  debil¬ 


itating  effects  of  jet  lag.  8/87  p.  64. 

217  SOS  For  Overseas  TVavelers 
When  serious  emergencies  strike, 
will  your  insurance  policy  cover 
overseas  medical  bills?  8/87  p.  69. 
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The  perfect  weekend  meeting 
just  got  better. 


|t’s  easy  to  understand  Why  the  O’Hare  Hilton  is  a  naturai 
choice  for  weekend  meetings.  After  all,  we’re  just  a  short  walk 
from  the  airport  terminals.. .so  we’re  convenient  for  ali  your 
meeting  participants.  And  since  we  specialize  in  meeting  the 
•  needs  of  business,  we  re  better  equipped  to  handle 
every  phase  of  your  meeting. 

<  And  now,  any  Friday,  Saturday  or  Sunday  night,  there’s 
another  reason  to  book  your  meeting  with  us:  just  $55  per  night 
pius  tax  for  a  deluxe  guest  room.  It’s  an  affordable  way  to  enjoy 
the  convenience  and  consummate  meeting  facilities  at  the 
O’Hare  Hilton,  with  the  affordability  of  this  special  weekend 
rate.  Call  one  of  our  Conference  Sales  Managers  at  (312)  686- 
8000.  But  you’d  better  hurry.  Because  this  special  weekend  rate 
is  subject  to  space  availability,  and  is  vaiid 
for  a  limited  time  only. 


O’HArf?  Hilton 


O  Hare  International  Airport/P. O.  Box  66414/Chicago,  Illinois  60666 
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SITE  SELECTION 

222  ATLANTIC  CITY  1/87  p.  131. 

223  SAN  FRANCISCO  BAY  AREA 
1/87  p.  143. 

224  TAMPA  BAY  AREA  1/87  p.  159. 

225  VANCOUVER  2/87  p.  55. 

226  COLONIAL  MEXICO  2/87  p.  64. 

227  ISTANBUL  (Images)  2/87  p.  66. 

228  FLORIDA  (CENTRAL)  2/87  p 
93. 


231  MIDWEST  CONVENTION  CIT¬ 
IES  2/87  p.  139. 

232  MONTREAL/QUEBEC  CITY 
2/87  p.  161. 

233  GREAT  BRITAIN  AND  IRE¬ 
LAND  3/87  p.  116. 

234  HAWAII— MAUI,  MOLOKAI, 
KAUAI  3/87  p.  127. 

235  INDIANA,  KENTUCKY,  AND 
OHIO  3/87  p.  135. 

236  SAN  DIEGO  3/87  p.  144. 

237  ARIZONA  4/87  p.  154. 

238  COLORADO  4/87  p.  163;  12/87  p. 
85. 

239  MARYLAND,  VIRGINIA,  AND 
WASHINGTON  D.C.  4/87  p.  177. 

240  MIAMI  METROPOLITAN 
AREA  4/87  p.  189. 

241  ATLANTA  5/87  p.  119. 

242  CHICAGO  5/87  p.  133. 

243  HOUSTON/GALVESTON  5/87 
p.  144. 


244  UTAH  5/87  p.  151. 

245  BOSTON  6/87  p.  81. 

246  NOVA  SCOTIA  6/87  p.  88. 

247  BRAZIL  (Amazon  Cruise)  6/87  p. 
90. 

248  AUSTRALIA  6/87  p.  115. 

249  CANADIAN  CONVENTION 
CITIES  6/87  p.  121. 

250  EAST  ASIA  6/87  p.  135. 

251  MICHIGAN/WISCONSIN/MIN¬ 
NESOTA  6/87  p.  142. 

252  NEW  YORK  METRO  AREA  6/87 
p.  151. 

253  CHINA  7/87  p.  140. 

254  METROPOLITAN  DENVER 
7/87  p.  145. 

255  LOS  ANGELES  AND  LONG 
BEACH  7/87  p.  153. 

256  PENNSYLVANIA  7/87  p.  163. 

257  PLANNER’S  GUIDE  TO  CALI¬ 
FORNIA  8/87  p.  117. 

258  ARKANSAS  AND  MISSOURI 
8/87  p.  160. 

259  NEW  ENGLAND  RESORTS 
8/87  p.  169. 

260  FLORIDA  (NORTHERN)  8/87  p. 
178. 

261  PHOENIX/SCOTTSDALE 
METRO  AREA  8/87  p.  183. 

262  ITALY  9/87  p.  89. 

263  RIO  DE  JANEIRO  9/87  p.  93. 

264  THE  FLORIDA  KEYS  9/87  p. 
100. 

265  VIENNA  (Imperial  Ball)  9/87  p. 
102. 

266  BERMUDA  9/87  p.  173. 

267  THE  CARIBBEAN  &  THE  BA¬ 
HAMAS  9/87  p.  181. 

268  METROPOLITAN  CINCIN¬ 
NATI  9/87  p.  189. 

269  LAS  VEGAS  9/87  p.  199. 

270  NORTH  CAROLINA  9/87  p.  209. 

271  CANADA  9/87  p.  Cl. 

272  HAWAII;  Oahu  &  The  Island  Of 
Hawaii  10/87  p.  139. 

273  LAKE  TAHOE/RENO  10/87  p. 
155. 

274  NEW  ORLEANS  10/87  p.  165. 

275  PALM  SPRINGS  &  THE  DE¬ 
SERT  RESORT  COMMUNI¬ 
TIES  10/87  p.  173. 

276  PLANNER’S  GUIDE  TO  FLOR¬ 
IDA  10/87  Part  II. 

277  ANAHEIM  11/87  p.  119. 

278  BOSTON  AREA  11/87  p.  129. 

279  FLORIDA  (SOUTHWEST)  11/87 
p.  137. 

280  MEXICO  11/87  p.  143. 

281  TENNESSEE  11/87  p.  151. 

282  BELGIUM  12/87  p.  82. 

283  CANADIAN  RESORTS  12/87  p. 
151. 

284  FT.  LAUDERDALE  12/87  p.  161. 

285  GEORGIA  RESORTS  12/87  p. 
165. 

286  ORANGE  COUNTY  12/87  p.  169. 

287  SAN  ANTONIO  12/87  p.  173. 

288  SOUTH  CAROLINA  12/87  p. 
177. 

289  SINGAPORE  (Zoo)  12/87  p.  91.  1*1 


229  DALLAS/FORT  WORTH  ME- 
TROPLEX  2/87  p.  109. 

230  GULF  STATES  2/87  p.  121. 


TO  ORDER  PHOTOCOPIES 
OF  ANY  ARTICLE 


1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

31 

32 

33 

34 

35 

36 

37 

38 

39 

40 

41 

42 

43 

44 

45 

46 

47 

48 

49 

50 

51 

52 

53 

54 

55 

56 

57 

58 

59 

60 

61 

62 

63 

64 

65 

66 

67 

68 

69 

70 

71 

72 

73 

74 

75 

76 

77 

78 

79 

80 

81 

82 

83 

84 

85 

86 

87 

88 

89 

90 

91 

92 

93 

94 

95 

96 

97 

98 

99 

100 

101 

102 

103 

104 

105 

106 

107 

108 

109 

no 

111 

112 

113 

114 

115 

116 

117 

118 

119 

120 

121 

122 

123 

124 

125 

126 

127 

128 

129 

130 

131 

132 

133 

134 

135 

136 

137 

138 

139 

140 

141 

142 

143 

144 

145 

146 

147 

148 

149 

150 

151 

152 

153 

154 

155 

156 

157 

158 

159 

160 

161 

162 

163 

164 

165 

166 

167 

168 

169 

170 

171 

172 

173 

174 

175 

176 

177 

178 

179 

180 

181 

182 

183 

184 

185 

186 

187 

188 

189 

190 

191 

192 

193 

194 

195 

196 

197 

198 

199 

200 

201 

202 

203 

204 

205 

206 

207 

208 

209 

210 

211 

212 

213 

214 

215 

216 

217 

218 

219 

220 

221 

222 

223 

224 

225 

226 

227 

228 

229 

230 

231 

232 

233 

234 

235 

236 

237 

238 

239 

240 

241 

242 

243 

244 

245 

246 

247 

248 

249 

250 

251 

252 

253 

254 

255 

256 

257 

258 

259 

260 

261 

262 

263 

264 

265 

266 

267 

268 

269 

270 

271 

272 

273 

274 

275 

276 

277 

278 

279 

280 

281 

282 

283 

284 

285 

286 

287 

288 

289 

SUCCESSFL’L 

MEETINGS 

Reader’s  Service  Dept. 

633  Third  Ave.,  New  York,  NY  10017 

Please  send  photocopies  of  the  articles  whose  numbers  I  have 
circled  above.  Herewith  is  a  check  to  cover  the  cost  of  $3  per 
article.  (Payment  must  accompany  order.) 

(name  &  title) _ 

(company) _ 

(address) _ 

(city,  state,  zip) _ 


208  L 


